
H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP Sample size 2005 252 186 161 151 565 502 188 982 1023 556 672 777 282 331 370 274 341 407 529 642 612 196 332 642 357 156 99 766 649 590 568 560 302 129 36 79 13 197

T

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP

Feels more stressful 

than most
53% 60% 64% 57% 53% 55% 42% 54% 51% 56% 57% 54% 50% 55% 52% 47% 59% 57% 53% 50% 56% 53% 46% 53% 56% 52% 50% 62% 51% 56% 54% 53% 53% 61% 42% 62% 60% 72% 47%

SP Feels about the same 38% 31% 30% 37% 40% 37% 45% 41% 41% 34% 35% 35% 42% 38% 39% 46% 31% 31% 39% 42% 36% 41% 44% 41% 36% 39% 47% 35% 40% 36% 37% 40% 38% 35% 47% 33% 31% 28% 38%

SP

Feels less stressful than 

most
7% 7% 3% 6% 4% 6% 10% 4% 6% 8% 7% 7% 6% 5% 6% 5% 8% 9% 7% 6% 7% 5% 7% 5% 7% 7% 2% 1% 6% 7% 8% 5% 8% 4% 9% 5% 8% 12%

SP Not sure/Can’t say 2% 1% 3% 1% 4% 2% 2% 1% 2% 2% 2% 3% 1% 2% 3% 2% 1% 3% 1% 2% 1% 1% 4% 1% 1% 2% 1% 2% 3% 1% 1% 2% 2% 1% 2% 1% 3%

T

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP

Feels more stressful 

than most
41% 43% 52% 48% 50% 41% 33% 41% 38% 44% 48% 46% 32% 43% 47% 27% 52% 45% 37% 47% 41% 35% 49% 45% 41% 35% 35% 30% 44% 44% 35% 42% 34% 48% 36% 43% 51% 63% 44%

SP Feels about the same 45% 45% 40% 41% 37% 43% 51% 51% 45% 45% 38% 40% 54% 40% 38% 56% 37% 42% 53% 42% 45% 50% 38% 45% 45% 48% 53% 53% 44% 42% 50% 44% 50% 41% 50% 46% 37% 33% 41%

SP

Feels less stressful than 

most
12% 12% 7% 10% 11% 15% 14% 6% 15% 10% 13% 12% 12% 16% 14% 15% 10% 10% 9% 10% 13% 15% 11% 9% 13% 16% 12% 15% 11% 12% 15% 12% 15% 10% 14% 9% 11% 4% 13%

SP Not sure/Can’t say 1% 0% 1% 1% 2% 1% 2% 2% 1% 1% 1% 2% 1% 1% 1% 2% 1% 2% 1% 2% 1% 1% 2% 1% 1% 1% 2% 2% 1% 1% 1% 1% 1% 2% 1% 2%

T

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP Spending more 19% 16% 16% 26% 16% 21% 18% 20% 17% 21% 29% 21% 10% 28% 18% 9% 31% 23% 11% 18% 19% 20% 21% 16% 19% 17% 23% 25% 17% 18% 22% 17% 17% 21% 17% 19% 26% 16% 22%
SP About the same 44% 43% 43% 39% 49% 45% 46% 41% 47% 42% 42% 41% 49% 44% 41% 53% 40% 41% 45% 36% 43% 54% 33% 39% 43% 54% 56% 48% 42% 45% 47% 49% 49% 41% 46% 38% 35% 29% 36%
SP Spending less 31% 35% 33% 29% 25% 28% 30% 36% 30% 31% 23% 32% 35% 24% 35% 31% 22% 28% 39% 35% 34% 24% 34% 35% 34% 25% 20% 23% 32% 32% 27% 28% 29% 33% 33% 34% 32% 35% 34%
SP Not spending at all 4% 4% 6% 5% 6% 4% 3% 2% 4% 4% 3% 4% 5% 3% 5% 5% 2% 3% 5% 8% 3% 2% 8% 8% 3% 2% 2% 2% 6% 3% 2% 4% 4% 3% 2% 7% 6% 13% 4%
SP Not sure yet 2% 2% 3% 1% 3% 2% 3% 1% 1% 3% 3% 2% 1% 2% 1% 2% 4% 4% 1% 3% 1% 1% 4% 2% 1% 2% 2% 3% 2% 1% 2% 1% 2% 2% 2% 1% 6% 5%

T

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP No difficulty at all 48% 33% 44% 39% 43% 50% 57% 44% 50% 46% 45% 45% 52% 48% 46% 54% 43% 44% 50% 48% 45% 52% 43% 51% 45% 53% 48% 57% 45% 46% 53% 47% 50% 43% 64% 48% 36% 9% 51%
SP Some difficulty 43% 55% 47% 49% 48% 42% 32% 49% 41% 45% 44% 45% 41% 41% 43% 40% 46% 46% 42% 37% 48% 42% 40% 36% 48% 40% 49% 37% 43% 46% 39% 45% 42% 48% 24% 48% 50% 56% 40%
SP A lot of difficulty 6% 10% 8% 10% 5% 5% 6% 5% 6% 7% 6% 9% 4% 6% 9% 3% 7% 8% 6% 10% 4% 5% 12% 8% 4% 6% 3% 6% 7% 6% 6% 5% 6% 7% 9% 2% 10% 35% 7%
SP Impossible 0% 0% 0% 0% 1% 0% 1% 0% 1% 0% 0% 0% 0% 0% 0% 0% 1% 1% 0% 0% 0% 1% 0% 0% 0% 1% 0% 0% 1% 1% 1%
SP Not applicable 3% 2% 1% 1% 3% 3% 3% 2% 3% 2% 4% 2% 2% 5% 2% 3% 4% 2% 1% 4% 2% 1% 5% 4% 2% 1% 1% 4% 2% 2% 3% 2% 2% 4% 2% 3% 2%

T

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP No difficulty at all 61% 53% 63% 53% 52% 64% 61% 58% 61% 61% 60% 60% 62% 60% 58% 63% 60% 61% 61% 58% 60% 67% 52% 61% 60% 67% 65% 69% 57% 60% 65% 60% 65% 57% 61% 66% 54% 31% 61%
SP Some difficulty 31% 39% 27% 39% 40% 30% 24% 39% 32% 30% 28% 32% 31% 30% 34% 31% 27% 31% 31% 29% 33% 28% 32% 27% 33% 27% 31% 28% 32% 31% 29% 32% 28% 36% 22% 30% 31% 40% 30%
SP A lot of difficulty 4% 5% 6% 6% 4% 3% 4% 3% 4% 4% 4% 5% 3% 3% 6% 3% 5% 5% 2% 5% 3% 3% 5% 5% 3% 3% 2% 3% 4% 4% 3% 4% 3% 3% 4% 9% 28% 6%
SP Impossible 0% 0% 1% 0% 1% 0% 1% 1% 0% 0% 0% 1% 1% 0% 1% 2% 1% 0% 0% 0% 1% 1% 1%
SP Not applicable 5% 3% 3% 1% 4% 3% 10% 4% 5% 7% 3% 4% 7% 3% 3% 7% 3% 6% 7% 3% 2% 9% 5% 3% 3% 1% 6% 4% 3% 4% 4% 5% 13% 4% 6% 2%

Household Income (Fine) Education 2021 Fed Vote

Regional sample sizes are unweighted. All other sample sizes, 

including column totals, are weighted to census data. Cells 

containing “*%” are statistically zero, though at least one 

response was received. Blank cells indicate zero responses 

received. Sample sizes below 100 should be interpreted with 

caution.

Total

Region Gender Age Gender-Age Household Income

Total

Region Gender

QH1. [Emotionally] Thinking about the two factors listed below, would you say this year feels more or less stressful most other years:

2021 Fed VoteAge Gender-Age Household Income Household Income (Fine) Education

QH1. [Financially] Thinking about the two factors listed below, would you say this year feels more or less stressful most other years:

Total

Region Gender Age Gender-Age Household Income Household Income (Fine) Education 2021 Fed Vote

QH2. Now, turning to some of the financial aspects of the month ahead, how will the amount you spend in December compare to the amount you spend most years?

Total

Region Gender Age Gender-Age Household Income Household Income (Fine) Education 2021 Fed Vote

QH3. [Groceries] Thinking about shopping recently, have you had any difficulty finding everything you need when it comes to…

Total

Region Gender Age Gender-Age Household Income Household Income (Fine) Education 2021 Fed Vote

QH3. [Everyday household items] Thinking about shopping recently, have you had any difficulty finding everything you need when it comes to…

Total

Region Gender Age Gender-Age Household Income Household Income (Fine) Education 2021 Fed Vote



T

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP No difficulty at all 45% 43% 38% 40% 42% 49% 44% 44% 44% 46% 46% 47% 43% 43% 45% 45% 49% 49% 40% 36% 49% 52% 30% 39% 49% 52% 54% 50% 40% 46% 51% 44% 47% 47% 42% 49% 43% 22% 43%
SP Some difficulty 24% 27% 28% 27% 28% 24% 19% 29% 26% 23% 28% 27% 20% 28% 28% 21% 27% 26% 18% 21% 23% 26% 21% 21% 23% 23% 30% 31% 24% 24% 26% 27% 22% 27% 20% 23% 23% 31% 24%
SP A lot of difficulty 5% 5% 6% 5% 4% 5% 6% 3% 6% 5% 10% 5% 3% 11% 6% 1% 8% 4% 4% 6% 4% 5% 7% 5% 4% 6% 3% 7% 5% 6% 5% 5% 5% 6% 4% 6% 7% 14% 7%
SP Impossible 0% 1% 1% 1% 0% 0% 1% 0% 1% 1% 0% 0% 0% 0% 0% 1% 1% 1% 1% 0% 0% 1% 1% 0% 0% 1% 0% 0% 0% 1% 1% 1% 1% 1%
SP Not applicable 25% 24% 28% 27% 26% 21% 30% 24% 24% 26% 16% 20% 35% 18% 20% 32% 15% 20% 37% 36% 23% 16% 41% 33% 23% 19% 13% 12% 30% 24% 18% 24% 25% 21% 33% 22% 26% 34% 25%

T

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP No difficulty at all 34% 33% 37% 40% 34% 33% 35% 36% 38% 31% 37% 33% 34% 37% 37% 39% 36% 28% 30% 31% 36% 38% 25% 34% 36% 37% 43% 37% 32% 35% 38% 36% 34% 36% 36% 40% 31% 24% 33%
SP Some difficulty 27% 30% 31% 26% 30% 27% 21% 35% 28% 26% 27% 28% 26% 28% 30% 27% 26% 26% 26% 22% 28% 30% 22% 22% 28% 29% 31% 31% 28% 27% 26% 33% 27% 28% 21% 26% 15% 34% 16%
SP A lot of difficulty 5% 5% 4% 6% 3% 5% 7% 6% 5% 6% 6% 7% 5% 6% 6% 4% 5% 7% 5% 5% 5% 6% 6% 5% 5% 7% 2% 5% 7% 6% 3% 5% 5% 5% 10% 7% 11% 11% 5%
SP Impossible 1% 0% 1% 1% 2% 1% 1% 1% 1% 3% 1% 1% 2% 2% 3% 1% 3% 1% 1% 3% 2% 1% 1% 0% 2% 1% 1% 1% 1% 2% 3% 3%
SP Not applicable 32% 32% 27% 29% 32% 33% 36% 23% 28% 36% 28% 32% 35% 27% 25% 31% 29% 39% 38% 39% 30% 25% 43% 37% 30% 26% 24% 27% 32% 32% 32% 26% 34% 29% 33% 26% 40% 32% 43%

T

SP Base = Grocery shoppers
1953 247 184 159 147 552 483 184 953 1000 533 660 761 269 325 359 263 335 402 507 629 608 187 320 629 354 155 99 736 637 580 553 549 295 123 35 77 13 193

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP No difficulty at all 49% 34% 44% 40% 44% 51% 59% 45% 51% 47% 47% 46% 53% 50% 46% 56% 44% 45% 51% 50% 46% 53% 45% 53% 46% 53% 48% 57% 47% 47% 54% 48% 51% 44% 66% 49% 37% 9% 52%
SP Some difficulty 44% 56% 48% 50% 50% 43% 34% 50% 43% 46% 46% 46% 42% 43% 44% 41% 48% 47% 43% 39% 49% 42% 42% 37% 49% 40% 49% 37% 45% 47% 40% 46% 43% 49% 25% 49% 52% 56% 41%
SP A lot of difficulty 7% 10% 8% 10% 5% 5% 6% 5% 6% 7% 7% 9% 4% 6% 10% 3% 7% 8% 6% 10% 4% 5% 13% 9% 4% 6% 3% 6% 8% 6% 6% 6% 6% 7% 9% 2% 10% 35% 7%
SP Impossible 0% 0% 0% 0% 1% 0% 1% 0% 1% 0% 0% 0% 0% 0% 0% 0% 1% 1% 0% 0% 0% 1% 0% 0% 0% 1% 0% 0% 1% 1% 1%

T

SP

Base = Everyday 

household items 

shoppers 1914 243 181 159 146 547 451 188 943 970 518 654 743 263 322 358 254 331 385 493 621 599 179 314 621 347 153 99 718 623 573 546 539 288 112 34 74 13 193

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP No difficulty at all 63% 55% 66% 54% 54% 66% 68% 58% 63% 64% 64% 61% 65% 64% 60% 65% 64% 63% 64% 62% 62% 68% 57% 65% 62% 69% 66% 69% 61% 63% 67% 63% 68% 59% 69% 69% 57% 31% 62%
SP Some difficulty 32% 40% 28% 40% 41% 31% 27% 39% 33% 31% 31% 33% 32% 33% 34% 32% 29% 31% 33% 31% 34% 29% 35% 29% 34% 28% 32% 28% 34% 32% 30% 33% 29% 37% 25% 31% 33% 40% 31%
SP A lot of difficulty 4% 5% 6% 6% 4% 3% 4% 3% 4% 4% 5% 5% 3% 3% 6% 3% 6% 5% 2% 6% 3% 3% 6% 5% 3% 3% 2% 3% 5% 5% 3% 4% 3% 4% 5% 10% 28% 6%
SP Impossible 0% 0% 1% 0% 1% 0% 1% 1% 0% 0% 0% 1% 1% 0% 1% 2% 1% 0% 0% 0% 1% 1% 1%

T

SP

Base = Online holiday 

shoppers 1509 193 134 118 111 448 351 142 748 761 465 536 508 231 264 253 234 271 256 338 496 514 117 221 496 291 135 88 534 491 485 433 422 240 86 28 58 9 147

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP No difficulty at all 60% 56% 53% 54% 56% 62% 63% 57% 58% 61% 55% 59% 65% 52% 56% 66% 57% 62% 64% 56% 64% 62% 51% 59% 64% 63% 62% 56% 57% 61% 62% 58% 63% 59% 64% 63% 58% 32% 57%
SP Some difficulty 32% 35% 38% 37% 37% 31% 28% 37% 34% 31% 33% 34% 30% 34% 36% 31% 32% 32% 29% 33% 30% 31% 35% 32% 30% 29% 34% 36% 34% 32% 31% 35% 29% 34% 30% 29% 31% 46% 32%
SP A lot of difficulty 7% 7% 8% 7% 5% 7% 9% 4% 8% 7% 12% 7% 4% 13% 8% 2% 10% 6% 6% 9% 5% 6% 12% 8% 5% 7% 3% 8% 8% 7% 7% 7% 7% 7% 5% 8% 10% 21% 10%
SP Impossible 1% 2% 1% 1% 0% 0% 1% 0% 1% 1% 1% 1% 0% 0% 1% 1% 1% 1% 2% 0% 0% 2% 2% 0% 1% 1% 0% 0% 0% 1% 1% 1% 1% 1%

T

SP

Base = In-person holiday 

shoppers 1365 171 134 113 100 390 321 142 711 654 400 456 509 207 247 257 193 209 252 321 449 457 111 209 449 266 118 73 522 443 400 422 371 214 86 26 47 9 112

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP No difficulty at all 51% 48% 51% 56% 49% 49% 54% 47% 52% 49% 51% 48% 53% 51% 49% 56% 51% 46% 49% 51% 52% 51% 44% 54% 52% 49% 57% 51% 47% 51% 56% 48% 51% 51% 54% 55% 52% 35% 58%
SP Some difficulty 40% 44% 42% 36% 45% 40% 33% 45% 39% 40% 38% 41% 40% 38% 40% 38% 37% 43% 41% 36% 40% 40% 39% 35% 40% 39% 41% 42% 41% 40% 38% 44% 40% 39% 31% 35% 26% 50% 29%
SP A lot of difficulty 8% 8% 6% 8% 4% 8% 11% 7% 7% 9% 8% 10% 7% 8% 8% 6% 7% 11% 8% 9% 7% 7% 11% 8% 7% 10% 2% 6% 10% 9% 5% 7% 7% 7% 15% 10% 18% 16% 8%
SP Impossible 2% 1% 2% 2% 3% 1% 1% 1% 2% 3% 1% 1% 2% 2% 5% 2% 4% 1% 1% 6% 4% 1% 1% 0% 3% 1% 1% 1% 1% 3% 4% 4%

QH3. [Holiday shopping online] Thinking about shopping recently, have you had any difficulty finding everything you need when it comes to…

Total

Region Gender Age Gender-Age Household Income Household Income (Fine) Education 2021 Fed Vote

QH3. [Holiday shopping at brick and mortar stores] Thinking about shopping recently, have you had any difficulty finding everything you need when it comes to…

Total

Region Gender Age Gender-Age Household Income Household Income (Fine) Education 2021 Fed Vote

QH3. [Groceries]-Exclude NA Thinking about shopping recently, have you had any difficulty finding everything you need when it comes to…

Total

Region Gender Age Gender-Age Household Income Household Income (Fine) Education 2021 Fed Vote

QH3. [Everyday household items]-Exclude NA Thinking about shopping recently, have you had any difficulty finding everything you need when it comes to…

Total

Region Gender Age Gender-Age Household Income Household Income (Fine) Education 2021 Fed Vote

Total

Region Gender

QH3. [Holiday shopping online]-Exclude NA Thinking about shopping recently, have you had any difficulty finding everything you need when it comes to…

2021 Fed VoteAge Gender-Age Household Income Household Income (Fine) Education

QH3. [Holiday shopping at brick and mortar stores]-Exclude NA Thinking about shopping recently, have you had any difficulty finding everything you need when it comes to…

Total

Region Gender Age Gender-Age Household Income Household Income (Fine) Education 2021 Fed Vote



T

SP Base = All 2005 252 186 161 151 565 502 188 982 1023 556 672 777 282 331 370 274 341 407 529 642 612 196 332 642 357 156 99 766 649 590 568 560 302 129 36 79 13 197

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP

Started shopping earlier 

this year
32% 33% 28% 40% 39% 35% 27% 31% 30% 34% 36% 34% 28% 38% 31% 23% 33% 36% 33% 21% 33% 41% 20% 22% 33% 38% 43% 48% 29% 29% 39% 34% 37% 29% 31% 29% 26% 34% 24%

SP

Waiting for longer to 

start shopping this year
5% 6% 6% 7% 4% 6% 5% 2% 4% 6% 6% 6% 4% 7% 5% 2% 5% 7% 5% 8% 5% 3% 9% 7% 5% 4% 3% 6% 5% 4% 4% 3% 6% 4% 13% 10% 7% 10%

SP

No change in shopping 

behaviour compared to 

normal year

55% 55% 62% 45% 49% 52% 56% 59% 59% 51% 50% 54% 59% 47% 59% 67% 52% 49% 52% 56% 57% 53% 53% 58% 57% 54% 52% 50% 55% 58% 50% 58% 51% 60% 58% 54% 55% 45% 53%

SP Not applicable 8% 7% 5% 7% 8% 7% 12% 7% 7% 9% 8% 7% 9% 8% 6% 8% 9% 8% 10% 15% 5% 4% 18% 13% 5% 4% 3% 3% 9% 8% 6% 4% 10% 6% 7% 5% 9% 13% 14%

T

SP Base = Holiday shoppers
1844 234 177 149 138 528 443 172 914 930 510 627 708 261 312 341 249 314 366 448 609 590 160 288 609 342 152 97 695 597 552 543 507 284 119 34 72 11 169

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP

Started shopping earlier 

this year
35% 35% 29% 44% 42% 38% 30% 34% 32% 37% 39% 36% 31% 41% 33% 25% 36% 39% 36% 25% 35% 42% 24% 25% 35% 39% 44% 49% 32% 31% 42% 35% 40% 31% 33% 30% 29% 40% 27%

SP

Waiting for longer to 

start shopping this year
6% 6% 6% 8% 4% 6% 5% 2% 5% 7% 7% 6% 4% 8% 5% 2% 6% 8% 6% 9% 6% 3% 11% 8% 6% 4% 3% 7% 5% 4% 4% 3% 6% 5% 13% 11% 9% 11%

SP

No change in shopping 

behaviour compared to 

normal year

59% 59% 65% 49% 53% 56% 64% 64% 63% 56% 54% 58% 65% 51% 62% 73% 58% 53% 58% 66% 60% 55% 65% 67% 60% 56% 53% 51% 60% 64% 54% 61% 56% 64% 62% 57% 60% 52% 62%

T

SP Base = All 2005 252 186 161 151 565 502 188 982 1023 556 672 777 282 331 370 274 341 407 529 642 612 196 332 642 357 156 99 766 649 590 568 560 302 129 36 79 13 197

H

HE BC AB SK MB ON QC ATL Male Female 18-34 35-54 55+
M 18-

34

M 35-

54
M 55+ F 18-34 F 35-54 F 55+ <$50K

$50K-

<$100K

$100K

+
<$25K

$25K-

<$50K

$50K-

<$100K

$100K-

<$150

K

$150K-

<$200K
$200K+ <=HS

College/ 

Trade 

school

Univ+ CPC Lib NDP BQ Green PPC Other
Did not 

vote

SP More Stressful Both 30% 36% 41% 37% 34% 30% 22% 29% 29% 32% 35% 35% 24% 33% 35% 21% 37% 34% 26% 33% 31% 26% 31% 34% 31% 26% 25% 28% 32% 34% 24% 31% 25% 38% 24% 34% 43% 63% 25%

SP Financial 11% 7% 10% 11% 16% 11% 11% 12% 9% 12% 13% 11% 9% 10% 12% 6% 15% 11% 11% 14% 10% 8% 18% 11% 10% 9% 10% 2% 12% 10% 10% 11% 9% 10% 12% 8% 8% 19%

SP Emotional 23% 24% 23% 20% 19% 25% 20% 25% 22% 24% 22% 20% 27% 22% 17% 26% 22% 23% 27% 18% 25% 27% 15% 19% 25% 26% 25% 34% 20% 21% 29% 22% 27% 22% 18% 28% 17% 10% 22%

SP Not 36% 32% 25% 33% 31% 34% 47% 34% 40% 32% 30% 34% 41% 35% 37% 47% 26% 32% 36% 36% 34% 38% 35% 36% 34% 39% 39% 36% 37% 34% 36% 35% 38% 30% 46% 30% 32% 28% 34%

 QH1. Thinking about the two factors listed below, would you say this year feels more or less stressful most other years:

Region

QH4. There have been concerns this year about supply chain disruptions due to both the COVID-19 pandemic and other problems. How have you responded to this?

Total

Region Gender Age Gender-Age Household Income Household Income (Fine) Education 2021 Fed Vote

QH4. (Exclude NA) There have been concerns this year about supply chain disruptions due to both the COVID-19 pandemic and other problems. How have you responded to this?

Total

Region Gender Age Gender-Age

Total

Household Income Household Income (Fine) Education 2021 Fed Vote

Education 2021 Fed VoteGender Age Gender-Age Household Income Household Income (Fine)


